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PPD 478: Social Innovation 
      Term: Fall 2020  

Tuesday/Thursday 12:00 to 1:50 pm 
Location: Virtual 

 
Alexandra Graddy-Reed 

graddyre@price.usc.edu  
222 Lewis Hall (RGL) 

Office Hours: Virtually & by Appointment 
 
Course Description  
This course presents an overview of the strategies and processes of social innovation in the context 
of economic, institutional, and innovation theory. We will examine how social innovation materializes 
across the sectors, including the government, nonprofit, and for-profit spheres. Careful attention is 
placed on the rise of hybrid organizational structures that push and redefine legal boundaries and new 
financial models. Case studies examine relevant examples of social innovation across organizational 
forms and areas of interest. 
 
Learning Objectives 
This course aims for students to: 

1. Gain a deeper understanding of social innovation and the theories that frame it  
2. Improve their critical thinking and presentation skills  
3. Develop practical applications to solve social problems   

 
Course Structure  
Due to COVID-19, this class will be conducted entirely remotely via pre-recorded segments and live 
Zoom meetings. As such, the course will operate under a “flipped” model meaning prior to class 
meetings, students will be expected to have completed the readings and watched the lectures. We will 
then discuss and apply the content during our live meetings. Live sessions will be recorded and 
available via Blackboard for enrolled students to access as needed. Per SCampus Section 11.12(B), you 
are prohibited from sharing any content from this course outside of use by enrolled students.  
 
Required Technology 
Due to the virtual nature of this course, students need to have access to a computer with a camera 
and the internet to complete the course and participate fully. The University can help provide these 
through their rental program, which you can apply for here. These additional links may also be of use: 
Zoom information for students; Blackboard help for students; Software available to USC Campus.  
 
Other Use of Technology in Class 
While computer technology is mandatory for this course, cell phone use is prohibited during live 
meetings. Use of phones will be reflected in class participation grades. The use of laptops in live 
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sessions is only for the purpose of engaging in class. While the live sessions will be recorded and 
posted to Blackboard, no personal recording or photography is allowed. Further, the recorded sessions 
on Blackboard may not be distributed outside of enrolled students in the course.  
 
Required Readings  
Textbook: Levenson Keohane, Georgia. (2013). Social entrepreneurship for the 21st century: Innovation across 
the nonprofit, private, and public sectors. McGraw Hill Professional; available in the student store and online.  
 
Articles & Cases: Required article and news readings are listed by citation on the weekly schedule and 
are available through the USC Libraries/Google. If any readings are posted to Blackboard they are 
denoted with (BB) in the weekly schedule otherwise, all articles can be accessed when logged into the 
USC libraries system.  
 
Attendance Policy  
Attendance is not mandatory. However, class participation is 15% of the final grade, and repeated 
absences make participation challenging. It is expected that students will be present in live sessions 
with cameras turned on. Use of appropriate virtual backgrounds are allowed. Live participation is 
expected for anyone living in a time zone where class occurs between 7:00 am and 10:00 pm local 
time. For anyone living in a time zone where class falls out of that range, you must contact me at the 
start of the semester to address feasibility of participation alternatives.  
 
Tardiness is disrespectful to others and as a result will be reflected in participation grades. Students 
who are sick should not attend class. Notice of planned absences is appreciated but not required. Class 
participation and presentations may not be made-up unless in the case of an emergency, religious, or 
major personal obligation. If religious or major personal obligations will conflict with any of these, 
prior notification is required so please speak with me as soon as possible so we may find an optimal 
solution. (https://orsl.usc.edu/life/calendar/absences/)  
 
Assignment Policies 
Assignments are due at the start of class on the specified due date. Assignments must be submitted 
via Blackboard. Late assignments are not accepted unless prior instructor approval is received. 
Grading rubrics are posted on Blackboard. I may use submitted assignments as examples in future 
classes. If you would not like your work used in this way, please notify me.  
 
Don’t cheat. Don’t plagiarize. Don’t be dishonest.  It will not be tolerated. Any incident will be 
reported.  
 
Assignments 

1. Social Enterprise Development (30% of final grade): The class will be divided into groups of 2-3 
students.  These teams will identify a social problem apt for an entrepreneurial response.  
Teams will develop a business model canvas and will pitch a social enterprise that designs an 
innovative solution to the social problem. There are four presentations throughout the 
semester with the first three covering specific elements of the business model. The final 
presentation is an overall pitch of the proposed venture. Grades may not be the same for all 
group members and will incorporate internal group feedback and class opinion on the value 
and feasibility of your enterprise. A detailed rubric is posted on Blackboard 
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2. Take-Home Midterm: Policy Design (20% of final grade): Instead of an in-class exam, students will 
individually identify a social problem and write a short memo that outlines the policy problem, 
identifies the stakeholders, discusses potential solutions, and puts forth a recommendation of 
a successful policy response. A detailed rubric is posted on Blackboard. 

 
3. Social Impact Campaigns (20% of final grade): Effectively distilling and presenting information 

is key to the success of social change. Individually, students will identify an area of social 
impact they care about and design a series of media posts that raise awareness to the issue and 
try to convince the audience of its importance. Posts include a tweet, a data visualization, an 
infographic, and a newspaper op-ed. A detailed rubric is posted on Blackboard. 

 
4. Take-Home Final Exam: Innovation Case Study (20% of final grade): Instead of an in-class exam, 

students will individually identify a social innovation and write a short memo that outlines the 
social problem, identifies the innovative process or product, discusses the status of scale and 
diffusion, and puts forth an assessment of its validity. A detailed rubric is posted on 
Blackboard. 

 
5. Class Participation (10% of final grade): In-class meetings heavily revolve around student-led 

discussion; thus its success depends on student participation.  Students are expected to come 
to class prepared to discuss the current readings and lectures with thoughtful commentary and 
questions. It is also expected that discussions are respectful of all participants and their views. 
Grades will reflect the quality of student participation in class discussion, respect to others, 
and attentiveness to presentations. 

 
Grade Breakdown & Scale 
 

Assignment Grade % 
1. Business Model 30% 
2. Midterm Exam – Policy 

Design 20% 

3. Social Impact Campaign 20% 
4. Final Exam 20% 

5. Class Participation 10% 

Total 100% 

 

 
Letter Grade Grade % 

A 94-100 
A- 90-93 
B+ 88-89 
B 83-87 
B- 80-82 
C+ 78-79 
C 73-77 
C- 70-72 
D 60-69 
F < 59 

Emergency Aid 
Students experiencing an unexpected financial strain can seek support from a local, private 
foundation. The Leonetti/O’Connell Family Foundation accepts applications for an emergency 
grant through: https://apply.scholarsapply.org/locaid/  
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Standard Statement on Academic Conduct and Support Systems 
Academic Conduct 
Plagiarism – presenting someone else’s ideas as your own, either verbatim or recast in your own 
words – is a serious academic offense with serious consequences. Please familiarize yourself with the 
discussion of plagiarism in SCampus in Part B, Section 11, “Behavior Violating University 
Standards” policy.usc.edu/scampus-part-b. Other forms of academic dishonesty are equally 
unacceptable. See additional information in SCampus and university policies on scientific 
misconduct, policy.usc.edu/scientific-misconduct. 
 
Support Systems:  
Counseling and Mental Health - (213) 740-9355 – 24/7 on call 
studenthealth.usc.edu/counseling 
Free and confidential mental health treatment for students, including short-term psychotherapy, 
group counseling, stress fitness workshops, and crisis intervention.  
 
National Suicide Prevention Lifeline - 1 (800) 273-8255 – 24/7 on call 
suicidepreventionlifeline.org 
Free and confidential emotional support to people in suicidal crisis or emotional distress 24 hours a 
day, 7 days a week. 
 
Relationship and Sexual Violence Prevention Services (RSVP) - (213) 740-9355(WELL), press “0” after hours 
– 24/7 on call 
studenthealth.usc.edu/sexual-assault 
Free and confidential therapy services, workshops, and training for situations related to gender-
based harm. 
 
Office of Equity and Diversity (OED) - (213) 740-5086 | Title IX – (213) 821-8298 
equity.usc.edu, titleix.usc.edu 
Information about how to get help or help someone affected by harassment or discrimination, rights 
of protected classes, reporting options, and additional resources for students, faculty, staff, visitors, 
and applicants.  
 
Reporting Incidents of Bias or Harassment - (213) 740-5086 or (213) 821-8298 
usc-advocate.symplicity.com/care_report 
Avenue to report incidents of bias, hate crimes, and microaggressions to the Office of Equity and 
Diversity |Title IX for appropriate investigation, supportive measures, and response. 
 
The Office of Disability Services and Programs - (213) 740-0776 
dsp.usc.edu 
Support and accommodations for students with disabilities. Services include assistance in providing 
readers/notetakers/interpreters, special accommodations for test taking needs, assistance with 
architectural barriers, assistive technology, and support for individual needs. 
 
USC Campus Support and Intervention - (213) 821-4710 
campussupport.usc.edu 
Assists students and families in resolving complex personal, financial, and academic issues adversely 
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affecting their success as a student. 
 
Diversity at USC - (213) 740-2101 
diversity.usc.edu 
Information on events, programs and training, the Provost’s Diversity and Inclusion Council, 
Diversity Liaisons for each academic school, chronology, participation, and various resources for 
students.  
 
USC Emergency - UPC: (213) 740-4321, HSC: (323) 442-1000 – 24/7 on call  
dps.usc.edu, emergency.usc.edu 
Emergency assistance and avenue to report a crime. Latest updates regarding safety, including ways 
in which instruction will be continued if an officially declared emergency makes travel to campus 
infeasible. 
 
USC Department of Public Safety - UPC: (213) 740-6000, HSC: (323) 442-120 – 24/7 on call  
dps.usc.edu 
Non-emergency assistance or information. 
 
Office of the Ombuds - (213) 821-9556 (UPC) / (323-442-0382 (HSC) 
ombuds.usc.edu 
A safe and confidential place to share your USC-related issues with a University Ombuds who will 
work with you to explore options or paths to manage your concern. 
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Detailed Course Schedule 
This tentative schedule provides the topics and assignments for each class. Required lectures and 
readings will be added before the beginning of the semester. It is expected that all readings and 
lectures are completed before class. Assignments are due at the start of class. Any changes to the 
schedule will be announced on Blackboard.  
 
Part I: Social Innovation 
 
Week 1 
Session 1: August 18th – Course Overview & Introductions  
Session 2: August 20th – An Innovation Framework 
 
Week 2 
Session 3: August 25th – Public Goods & Institutions   
Session 4: August 27th – Development and Conceptual Framing of Social Innovation  
 
Week 3 
Session 5: September 1st – The Process of Social Innovation 
Session 6: September 3rd – Hybrids and Social Enterprises  
 
 
Part II: Entrepreneurship for Social Innovation  
 
Week 4 
Session 7: September 8th – Problem Definition Pitches; * Pitch Decks Due by 12:00 pm  
Session 8: September 10th – Policy & Civic Entrepreneurship for Social Innovation  
 
Week 5 
Session 9: September 15th – Economic Development  
Session 10: September 17th – Policy Windows & Design  
 
Week 6 
Session 11: September 22nd – No Live Session: Take-Home Midterm Exam; * Due 2:00 pm the 24th 
Session 12: September 24th – Social Entrepreneurship  
 
Week 7 
Session 13: September 29th – Nonprofits & Earned Income  
Session 14: October 1st – Value Proposition Pitches; * Pitch Decks Due by 12:00 pm   
 
Week 8 
Session 15: October 6th – Business Entrepreneurship for Social Innovation 
Session 16: October 8th – For-profit Solutions & Corporate Social Responsibility  
 
Week 9 
Session 17: October 13th – Social Movements  
Session 18: October 15th – Social Impact Campaign Presentations; * Campaign Due by 12:00 pm   
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Part III: Financing Social Innovation  
 
Week 10 
Session 19: October 20th – Financing Innovations: Grantmaking  
Session 20: October 22nd – Financing Innovations: New Models  

 
Week 11 
Session 21: October 27th – Financing Innovations: Venture Philanthropy  
Session 22: October 29th – Financial Model Pitches; * Pitch Decks Due by 12:00 pm   
 
Week 12 
Session 23: November 3rd – Collaboration, Co-Design, & Public-Private Partnerships  
Session 24: November 5th – Big Issues & Challenges to Social Innovation  
 
Presentations & Final Exam 
 
Week 13 
Session 25: November 10th – Final Business Model Pitches; * Pitch Decks Due by 12:00 pm   
Session 26: November 12th  – Final Business Model Pitches  
 
Take-Home Final Exam Due: November 19th by 1:00 pm  


